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The Evolutionary Bases of Consumption by Gad Saad applies Darwinian principles in understanding our
consumption patterns and the products of popular culture that most appeal to individuals. The first and only
scholarly work to do so, this is a captivating study of the adaptive reasons behind our behaviors, cognitions,
emotions, and perceptions. This lens of analysis suggests how we come to make selections such as choosing
a mate, the foods we eat, the gifts that we offer, and more. It also highlights how numerous forms of dark
side consumption, including pathological gambling, compulsive buying, pornographic addiction, and eating
disorders, possess a Darwinian etiology.

Engaging and diverse in scope, the book maps consumption phenomena onto four key Darwinian modules:
survival, reproduction, kin selection, and reciprocal altruism. As an interesting proposal, the author suggests
that media and advertising contents exist in their particular forms because they are a reflection of our evolved
human nature - negating the notion that they exist through the reverse causal link, as proposed by social
constructivists. The link between evolutionary theory and consumption behaviors is detailed throughout the
book via an examination of (among many others):

appearance-enhancing products and services;●

financial and physical risk-taking;●

use of sexual imagery and the depictions of women in advertising; and●

television programs, movies, songs, music videos, literature, religion, and art.●

The Evolutionary Bases of Consumption will appeal to evolutionists who desire to explore new areas wherein
evolutionary theory can be applied; consumer and marketing scholars who wish to learn about the ways in
which biological-and evolutionary-based theorizing can be infused into the consumer
behavior/marketing/advertising disciplines; as well as other interdisciplinary scholars interested in gaining
knowledge about the power of evolutionary theory in explaining a wide range of behavioral phenomena.
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From reader reviews:

Hubert Ray:

In this 21st millennium, people become competitive in each way. By being competitive today, people have
do something to make these individuals survives, being in the middle of often the crowded place and notice
through surrounding. One thing that sometimes many people have underestimated it for a while is reading.
Yes, by reading a publication your ability to survive raise then having chance to endure than other is high. To
suit your needs who want to start reading a new book, we give you that The Evolutionary Bases of
Consumption (Marketing and Consumer Psychology Series) book as basic and daily reading e-book. Why,
because this book is greater than just a book.

Carl Yeates:

In this particular era which is the greater man or woman or who has ability to do something more are more
important than other. Do you want to become one of it? It is just simple solution to have that. What you are
related is just spending your time almost no but quite enough to enjoy a look at some books. One of several
books in the top listing in your reading list is The Evolutionary Bases of Consumption (Marketing and
Consumer Psychology Series). This book that is certainly qualified as The Hungry Slopes can get you closer
in turning into precious person. By looking way up and review this reserve you can get many advantages.

Douglas Gibson:

As a university student exactly feel bored in order to reading. If their teacher asked them to go to the library
or to make summary for some reserve, they are complained. Just small students that has reading's soul or real
their pastime. They just do what the educator want, like asked to go to the library. They go to right now there
but nothing reading critically. Any students feel that examining is not important, boring and also can't see
colorful photographs on there. Yeah, it is to become complicated. Book is very important in your case. As
we know that on this period of time, many ways to get whatever we want. Likewise word says, many ways to
reach Chinese's country. Therefore this The Evolutionary Bases of Consumption (Marketing and Consumer
Psychology Series) can make you experience more interested to read.

Ruth Vazquez:

What is your hobby? Have you heard that will question when you got college students? We believe that that
question was given by teacher to the students. Many kinds of hobby, Everybody has different hobby. So you
know that little person similar to reading or as reading through become their hobby. You have to know that
reading is very important in addition to book as to be the thing. Book is important thing to incorporate you
knowledge, except your personal teacher or lecturer. You see good news or update concerning something by
book. A substantial number of sorts of books that can you decide to try be your object. One of them is
actually The Evolutionary Bases of Consumption (Marketing and Consumer Psychology Series).
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