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Karake-Shalhoub uses agency theory to ground her empirical analysis of more than 100 e-commerce firms in
this highly readable examination of trust in e-commerce relational exchanges. She identifies several trust-
building measures, including privacy statements, the existence of a chief privacy officer, and a trusted third-
party seal of approval; companies are then evaluated based on an index of those trust builders. She
demonstrates that there is a positive relationship between management ownership and trust, and that
managers who fail to protect the interests of their stockholders-as well as their own-will never gain customer
loyalty. Any business considering a move into e-commerce, or re-evaluating an earlier investment in online
marketing and retailing, will benefit greatly from Karake-Shalhoub's insights.

The timeliness of this study—the first of its kind—and its unique agency-theory perspective allow for an
analysis of the appropriateness of e-business and e-commerce for certain businesses. What are e-commerce
businesses that are developing loyalty and building trust doing differently than their less successful
competitors? How are successful companies moving from traditional applications to the new breed of
integrated e-commerce architectures? Karake-Shalhoub answers these and other pressing questions for senior
and mid-level managers and strategic planners, corporate executives charged with incorporating an e-
commerce strategy into their long-range plans, chief privacy officers, regulatory policymakers, and students
of e-commerce, customer relationship management, and online marketing.
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From reader reviews:

William Perez:

The book Trust and Loyalty in Electronic Commerce: An Agency Theory Perspective gives you the sense of
being enjoy for your spare time. You can utilize to make your capable considerably more increase. Book can
to be your best friend when you getting pressure or having big problem with the subject. If you can make
reading a book Trust and Loyalty in Electronic Commerce: An Agency Theory Perspective for being your
habit, you can get much more advantages, like add your current capable, increase your knowledge about
several or all subjects. It is possible to know everything if you like start and read a reserve Trust and Loyalty
in Electronic Commerce: An Agency Theory Perspective. Kinds of book are several. It means that, science
reserve or encyclopedia or other folks. So , how do you think about this e-book?

Sean Mills:

This Trust and Loyalty in Electronic Commerce: An Agency Theory Perspective are generally reliable for
you who want to be considered a successful person, why. The key reason why of this Trust and Loyalty in
Electronic Commerce: An Agency Theory Perspective can be on the list of great books you must have is
usually giving you more than just simple looking at food but feed you with information that maybe will
shock your earlier knowledge. This book will be handy, you can bring it all over the place and whenever
your conditions in e-book and printed types. Beside that this Trust and Loyalty in Electronic Commerce: An
Agency Theory Perspective giving you an enormous of experience including rich vocabulary, giving you
tryout of critical thinking that could it useful in your day task. So , let's have it appreciate reading.

Nicole Floyd:

Exactly why? Because this Trust and Loyalty in Electronic Commerce: An Agency Theory Perspective is an
unordinary book that the inside of the publication waiting for you to snap the idea but latter it will jolt you
with the secret the item inside. Reading this book close to it was fantastic author who have write the book in
such amazing way makes the content on the inside easier to understand, entertaining method but still convey
the meaning totally. So , it is good for you because of not hesitating having this any more or you going to
regret it. This phenomenal book will give you a lot of rewards than the other book get such as help
improving your talent and your critical thinking means. So , still want to hesitate having that book? If I had
been you I will go to the e-book store hurriedly.

Yong Dickerson:

The book untitled Trust and Loyalty in Electronic Commerce: An Agency Theory Perspective contain a lot
of information on the item. The writer explains your girlfriend idea with easy method. The language is very
straightforward all the people, so do not necessarily worry, you can easy to read this. The book was authored
by famous author. The author will take you in the new era of literary works. You can read this book because
you can read more your smart phone, or device, so you can read the book inside anywhere and anytime. In a



situation you wish to purchase the e-book, you can start their official web-site as well as order it. Have a nice
read.
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